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Outline 

 By the end of this session, you will be able 

to: 

• Discuss information sources used in creative 

and entrepreneurial activities. 

• To illustrate key processes in critically sourcing 

and evaluating information for entrepreneurial 

activities. 

• To contrast the varying sources of information 

for entrepreneurial and creative activities  



‘For many designers, research is a 
necessary process in exploring 
how best to arrive at a meaningful 
and effective solution to the 
needs of a client or user and the 
demands of the brief.’  
 

(Bestley & Noble: 2011: 09) 



What is the worst way to 
do research? 



What is the best way? 
Why? 





Market analysis 
Company research 
Demographic Research 
Trend research 
Observational research 



Market Analysis 



Company research 



Demographic research 



Trend Research 





Observational Research 



Investigate 



Key questions:  

1. What do the resources cover?  

2.  To what level?  

3. Do you trust the information provided, 

why?  

4. How could it/does it help you to 

develop your design idea?  

5. Does it cover market information, 

technology development or identify a 

potential design opportunity. 

6.  Does it identify key players in the 

market? 



Feedback: 
Strengths 
Weaknesses 
Opportunities 
Threats 



Why is it important to 
critically source and 
evaluate information? 



Case study, design challenge and how 
research informs the process. 
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Mintel Oxygen 
Information Graphics – 
books 
Design Journals & 
Product Design 
journals 
D&AD 
 



What is the best way to do 
research? 



Now you have some knowledge of 
some of the key resources in creative 
and entrepreneurial activities: 
 
1.What do you think about them.  
2.What notes did you/should you take 
so that you can find the information 
again if you needed to? 
 


